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GLOBAL TELECOM REPORTS 1Q15 RESULTS 
 

1Q15 HIGHLIGHTS
1  

• Successfully closed transaction in Algeria and strengthened Djezzy’s position and prospects for growth  

• Revenue organically2 declined 5% YoY due to the 3G gap in Algeria and negative impact from simplified 
charging of VAS and SIM re-verification activities in Pakistan, partially offset by double digit growth in 
Bangladesh 

• Customer base
3
 grew 4% YoY to reach 89 million 

• EBITDA reached USD 320 million, an organic decline of 8% YoY  

• Continued strong EBITDA margin of 44.5% 

• Net Debt4 stood at USD 2.0 billion  

 
Cairo/London (May 13, 2015), Global Telecom Holding S.A.E. (‘GTH’, or ‘the Group’) (EGX: GLTD.CA, GTHE EY. LSE: 

GTLD LI, GLTD: TQ), a leading provider of mobile telecommunications in Africa and Asia, announces its unaudited 

consolidated financial and operating results for the first quarter of 2015. 
 
 

 

Vincenzo Nesci, Chief Executive Officer, comments:  

  

 
 

 

 

 

 

 

 
 

 

 

 

 
 

 
 
 

 

GROUP KEY INDICATORS 
 

Thousands 1Q15 1Q14 Change 
Organic 

Growth
2
 

Total customers  88,645 85,078 4%  

Total revenue (USD) 718,900 838,933 (14%) (5%) 

Service revenue (USD) 700,640 823,200 (15%) (5%) 

EBITDA (USD)
 

320,063 395,262 (19%) (8%) 

EBITDA margin 44.5% 47.1% (2.6p.p.)  

Net income/(loss) (USD) (54,762) 42,818 n.m.  

EPS (USD per GDR)
 
 -0.1 0.04 n.m.  

Capex (USD) 82,624 142,775 (42%)  

 

In the first quarter of 2015, our customer base increased 4% YoY to reach 89 million, driven by strong growth in 

Bangladesh and in Algeria. Revenue was USD 719 million for the quarter, an organic decline of 5% compared to the same 

period last year, due to the 3G gap in Algeria, the negative impact from implementation of transparent charging regime on 

VAS and SIM re-verification activities in Pakistan, partially offset by double digit growth in Bangladesh. EBITDA stood at 

USD 320 million and EBITDA margin remained strong at 44.5%. Net loss for the quarter was USD 55 million mainly due to a 

weaker EBITDA when compared to 1Q14 along with FOREX losses on Algerian Dinar depreciation. Our CAPEX in 1Q15 

decreased 42% as the network modernization was completed in Pakistan and Bangladesh in 2014. However, the Company 

continues to invest in its high-speed data networks in all three markets.  

I am also pleased to say that in January 2015, GTH announced the successful closing of the transaction in Algeria. The new 

structure in Algeria provides Djezzy with a strong local partner and a full transformation program. The Company is 

strengthening the local management team and will announce the appointment of an industry leading CEO, with significant 

transformation and operational experience, in due course.  

Telecel Zimbabwe’s license was cancelled by the regulator in April 2015. Telecel does not agree with the regulator’s unfair 

decision to cancel the license and is challenging the decision.  On May 7, 2015 the High Court of Zimbabwe granted an 

interdict (injunction) suspending the decision to cancel the license. This court decision will allow Telecel to continue 

operating pending the outcome of its appeal.  

 

 

1. Income Statement and Balance Sheet figures are in US dollars and are prepared in accordance with the International Financial Reporting Standards (IFRS). 

2. Organic growth for revenue and EBITDA: non-IFRS financial measures that reflect changes in revenue and EBITDA excluding foreign currency movements and other 

factors, which includes business under liquidation, disposals, mergers and acquisitions (Please refer to glossary of terms for the definition of “organic growth”). 

3. Customer base is adjusted for the customers of CAR, Burundi and Zimbabwe 

4. Net Debt is calculated as a sum of short term debt, long term debt, less cash and cash equivalents. 
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1. FINANCIAL RESULTS AND MAIN EVENTS 
 

FINANCIAL RESULTS 
 

Thousands 1Q15 1Q14 Change 
Organic 

Growth 

Total revenue (USD) 718,900 838,933 (14%) (5%) 

Service revenue (USD)
 

700,640 823,200 (15%) (5%) 

EBITDA (USD) 320,063 395,262 (19%) (8%) 

EBITDA margin
 44.5% 47.1% (2.6p.p.)  

Net income / (loss) (USD) (54,762) 42,818 n.m.   

     

CAPEX 82,624 142,775 (42%)   

CAPEX / revenue 12% 17% (5%)  

         

Gross debt 2,370,014 5,350,952 (56%)  

Net debt 2,030,186 2,149,070 (6%)   

Net debt / LTM EBITDA 1.5                                                 1.4  10%   

 

Service Revenue declined organically 5% YoY mainly due to the delayed 3G launch in Algeria and the adverse impact 

arising from implementing a transparent regime on VAS charging and SIM re-verification activities in Pakistan, 

partially offset by the double digit growth in Bangladesh. 

EBITDA declined organically 8% YoY mainly due to the lower revenue, higher marketing costs related to the Djezzy 

rebranding campaign and SIM re-verification costs in Pakistan. On a reported basis, EBITDA declined 19% to reach 

USD 320 million mainly due to the Algerian dinar depreciation. Nevertheless, EBITDA margin remained strong at 

44.5%, -2.6 p.p. YoY 

Net loss attributable to equity holders of the parent amounted to USD 70 million in 1Q15 is mainly due to a lower 

EBITDA when compared to 1Q14. Depreciation and amortization charges were higher YoY mainly due to the increase 

in amortization of the 3G license in Pakistan and the increase in software license in Algeria. FOREX losses in 1Q15 

amounted to USD 31 million as a result of the depreciation of Algerian dinar. In addition, impairment of USD 6 million 

was booked in Telecel Zimbabwe following the cancellation of the license by the regulator in April 2015. These 

increases in costs were partly offset by lower financial expenses as a result of repayment of the shareholder loan to 

VimpelCom and lower income tax charges. 

CAPEX decreased 42% compared to the same period last year to reach USD 83 million, as the modernization was 

fully completed in Pakistan and Bangladesh in 2014. However, GTH continues to invest in 3G roll-out in Algeria, 

Pakistan and Bangladesh so as to help drive customer base growth.  

Gross debt decreased 56% on the back of the repayment of the shareholder loan from Algeria sale proceeds but 

party offset by new debt of USD 0.6 billion at Djezzy, reaching USD 2.4 billion compared to USD 5.4 billion in the 

same period last year.  

Net debt declined 5% to reach USD 2.0 billion, however, the net debt to EBITDA ratio increased YoY to 1.5x in 1Q15 

due to LTM EBITDA decline.  
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2.  GTH OPERATIONS  
 

The Group operates in three countries with favourable dynamics in Africa and Asia. It is worth highlighting that 

GTH serves a population of 415 million people.  
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

  

PAKISTAN 

Population: 196.2 million 

GDP Growth: 3.6% 

GDP/Capita PPP: USD 3,100 

Pop. Under 15 years: 33% 

BANGLADESH 

Population: 166.3 million 

GDP Growth: 5.8% 

GDP/Capita PPP: USD 2,100 

Pop. Under 15 years: 32% 

ALGERIA  

Population: 38.8 million 

GDP Growth: 3.1% 

GDP/Capita PPP: USD 7,500 

Pop. Under 15 years: 28% 

ZIMBABWE 

Population: 13.8 million 

GDP Growth: 3.2%  

GDP/Capita PPP: USD 600 

Pop. Under 15 years: 38% 

  

Figures from CIA factbook.   
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1. 3G customers include customers that have performed at least one mobile data event on 3G network in the previous four months 

 

 

2-1 DJEZZY, ALGERIA  
 

DJEZZY KEY INDICATORS 

 Financial data  1Q15 1Q14 Change 
 

Operational data  1Q15 1Q14 Change 

Service revenue (USD 000) 319,559 428,316 (25%) 
 

Customers (000) 18.7 17.6 6% 

Service revenue (DZD bn) 29.8 33.4 (11%) 
 

ARPU (USD) 5.7 8.0 (29%) 

EBITDA (USD 000) 168,717     246,464 (32%) 
 

ARPU (DZD) 528. 629 (16%) 

EBITDA (DZD bn) 15.7 19.2 (18%) 
 

MOU 175 201 (13%) 

EBITDA margin 52.3% 57.4% (5.1pp) 
 

Churn 6.2% 5.7% 9% 

Capex (USD 000)  45,063 60,362 (25%) 
 

    
 

 

Omnium Telecom Algérie SpA (“OTA” or “the Company”) operates a mobile network in Algeria and provides a range 

of prepaid and post-paid products encompassing voice, data and multimedia, using the corporate name Omnium 

Telecom Algeria SpA (formerly known as Orascom Telecom Algérie SpA) and the dual commercial brand of “Djezzy” 

and “Allo”.  

In January 2015, VimpelCom announced the successful closing of the transaction in Algeria, the sale of a 51% interest 

to the Fonds National d’Investissement (the “FNI”). The partnership with the FNI strengthens Djezzy’s position and 

prospects with greater opportunities to build and strengthen its operation in Algeria. The closing of the transaction 

enabled the Company to start a full transformation program in Djezzy, which will take from 12 to 18 months to 

complete.  

Following the launch of 3G in July 2014, Djezzy continues to grow its mobile customer base. In 1Q15, the customer 

base increased by 6% YoY to 18.7 million. In total, Djezzy had 2.1 million 3G customers
1
 at the end of 1Q15. 

Continued 3G rollout in the country supported by the rebranding campaigns has resulted in Djezzy’s NPS leadership. 

The market continues to be challenging in 1Q15 with aggressive price competition. As a result, total revenue declined 

10% YoY to DZD 30 billion, while mobile service revenue decreased 11% YoY to DZD 30 billion. Mobile ARPU 

decreased 16% YoY to DZD 528 due to the churn of high-value customers as a result of the delayed 3G services and 

migration of customers to the new and more attractive Djezzy offers and bundles. In 1Q15, Djezzy launched a new 

product GOOD, which offers a bonus on top-up to enhance the daily usage of SMS, data and voice services. In order 

to stimulate smartphone penetration Djezzy launched a new package of smartphone Sony E1 with 200 MB data per 

month valid for 3 months. In addition, Djezzy launched e-payment services through its website. As a result of the new 

initiatives, mobile data revenue tripled YoY to DZD 742 million.  

EBITDA decreased 18% YoY to DZD 16 billion due to revenue decline and higher marketing costs associated with the 

rebranding campaigns, while structural OPEX remained stable. The Company reached a strong EBITDA margin of 

52.3%. 

Djezzy continued its investments in the high-speed 3G network. In 1Q15, CAPEX was DZD 4.2 billion and CAPEX to 

revenue was at 14%.  At the end of 1Q15, Djezzy’s 3G services were available in 25 provinces, including the four 

largest provinces in terms of population. 
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2-2 MOBILINK, PAKISTAN  
 

MOBILINK KEY INDICATORS 

 Financial data  1Q15 1Q14 Change 
 

Operational data  1Q15 1Q14 Change 

Service revenue (USD 000) 236,308 241,038 (2%) 
 

Customers (000) 38.2 38.2 0% 

Service revenue (PKR bn) 24.0 24.9 (4%) 
 

ARPU (USD) 2.0 2.1 (4%) 

EBITDA (USD 000) 95,891 99,323 (3%) 
 

ARPU (PKR) 202.9 215.8 (6%) 

EBITDA (PKR bn) 9.7 10.3 (5%) 
 

MOU 300.5 212.7 41% 

EBITDA Margin 38.5% 39.5% 2% 
 

Churn 3.8% 5.7% (33%) 

Capex (USD 000) 25,590 54,944 (53%)      
 

 

Pakistan Mobile Company Limited (“PMCL”) operates under the brand “Mobilink” and has established itself as a 

market leader amongst Pakistan’s Mobile network operators, providing prepaid and postpaid voice and data services 

to individuals and corporate clients across Pakistan. Mobilink is focused on retaining and strengthening its market 

share to achieve revenue growth, whilst continuing to reduce operational costs. 

The government has put in place additional security measures, in particular biometric verifications for all mobile 

subscriptions, which requires verification of all existing customers.  

SIM re-verification was the main priority in 1Q15 for all operators. During this re-verification, a restriction on SIM sales 

was enforced through retail channels. The SIM verification activity had and will continue to have negative effect on 

Mobilink’s customer base and revenue for the rest of the year. However, in 1Q15, the Company maintained its leading 

customer market share.  

Mobilink’s revenue decreased 3% YoY and mobile service revenue decreased 4% YoY mainly due to lower VAS 

revenue, resulting from management’s decision to introduce a simplified charging regime, and SIM re-verification 

activities. Mobile data revenue increased by 88% YoY due to accelerated 3G network expansion, attractive data 

bundles and MFS revenue almost doubled due to successful retail promotions along with increased active agent base 

and footprint. In addition, Mobilink received higher international incoming traffic after the strategic decision to exit 

from the International Clearing House (ICH), which resulted in higher international incoming revenue in 1Q15. 

However, the upside from international incoming revenue will not be available from March 2015 onwards due to the 

dissolution of the ICH.  

The customer base was flat YoY and decreased 1% QoQ, due to restriction in sales through retail channels and blocking 

of unverified SIMs as a result of the SIM re-verification. Improving customer perception and increasing NPS are the 

main priorities for Mobilink. The Company continues to focus on price simplicity and transparency and improvements 

in network quality perception.  

ARPU decreased 6% YoY as a result of price dilution in an aggressive market as competitors actively matched offers, 

partly offset by increased minutes of use from customers.  

Whilst pressure on the revenue remains, cost efficiency initiatives have driven underlying EBITDA margin, excluding re-

verification costs, to 41.5%, while reported EBITDA margin was 38.5%. In particular, the Company obtained significant 

savings in utility costs in 1Q15.    

CAPEX in 1Q15 decreased to PKR 2.6 billion as the 2G network modernization completed in 2014. However, the 

Company continues to invest in high-speed 3G network rollout.  
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2-3 BANGLALINK, BANGLADESH  
 

BANGLALINK KEY INDICATORS 

 Financial data  1Q15 1Q14 Change 
 

Operational data  1Q15 1Q14 Change 

Service revenue (USD 000) 144,772 131,919 10% 
 

Customers (000) 31.8 29.4 8% 

Service revenue (BDT bn) 11.3 10.2 10% 
 

ARPU (USD)
1
 1.5 1.5 2% 

EBITDA (USD 000) 59,539 49,340 21% 
 

ARPU (BDT)
1
 119.4 116.6 2% 

EBITDA (BDT bn) 4.6 3.8 21% 
 

MOU
1
 199.4 187.7 6% 

EBITDA Margin 40.6% 36.9% 3.7% 
 

Churn
1
 4.5% 6.1% (25%) 

Capex (USD 000)  11,971 26,653 (55%) 
 

    
 

 

Banglalink Digital Communications Limited (“BDCL”) provides its services under two brand names: “banglalink” and 

“Icon”. BDCL’s marketing strategy is oriented towards targeting different consumer segments with tailored 

products and services to cater for the needs of these segments.  

Banglalink continued to strengthen its market position in 1Q15, demonstrating strong performance with double-

digit YoY growth. However, the countrywide ongoing political turmoil, with 48 days of strikes in 1Q15, had an 

adverse effect on customer acquisition and customer ability to top-up and therefore on the Company’s revenue 

and network rollout. 

However, Banglalink continues to successfully execute on its strategy. Firstly, the Company focused on customer 

acquisition through attractive simple offers that enhance price perception. Secondly, Banglalink launched customer 

re-activation promotions that stimulate data usage. 

In 1Q15, Banglalink’s total revenue increased 10% YoY to BDT 11 billion and mobile service revenue also increased 

10% YoY driven by both a 2% YoY growth in ARPU to BDT 119 and an 8% YoY growth in customer base to 31.8 

million. Increase in ARPU was mainly driven by higher data usage, which has tripled YoY. 

Banglalink maintained its leading position in NPS in the market. The superior customer experience is a result of 

strengthened network, attractive 3G offers and affordable smartphone promotions.  

In 1Q15, the Company’s EBITDA increased 21% YoY to BDT 4.6 billion, with an EBITDA margin of 40.6% driven by 

revenue increase and OPEX control initiatives, in particular HR and maintenance costs optimization. 

CAPEX was down to BDT 0.9 billion and CAPEX to revenue stood at 8% in 1Q15, as 2G coverage and modernization 

projects were completed in 2014. The further rollout of 3G was delayed by the 48 days of national strikes.
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1. Management presentation developed from IFRS financials. 

2. Equates to net income after minority interest. 

 

 

 

3. FINANCIAL STATEMENTS (IFRS) 
 

INCOME STATEMENT   

USD thousands 1Q15 1Q14 Change 

Service Revenue 700,640 823,200 (15%) 

Other Revenue 18,261  15,700   

Total Expense (398,838) (443,671)   

EBITDA
1
 320,063 395,300 (19%) 

Depreciation of property and equipment (156,234) (158,971)   

Amortization of intangible assets (37,066) (27,798)  

Gains/(losses) on sold property, equipment, 

intangibles, goodwill and scrapping 

(2,144) 891 
  

Impairment loss (275) 207  

Operating Income 124,344 209,591 (40%) 

Financial Expense (105,709) (130,921)  

Financial Income 1,876 3,456   

Foreign Exchange Gain (Loss) (27,065) 19,261  

Other non-operating gains / losses (3,886) -  

Profit Before Tax (10,440) 101,387 n.m 

Income Tax (44,322) (58,569)   

Profit for the Period (54,762) 42,818  

Attributable to:    

Equity Holders of the Parent
2
 (69,763) 38,083  

Earnings Per Share (USD/GDR) (0.1) 0.04 n.m 

Minority Interest 15,101 4,735   

Net Income (54,762) 42,818 n.m 
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1.  Management presentation developed from IFRS financials. 

2.   Net Debt is calculated as a sum of short term debt, long term debt, less cash and cash equivalents. 

 

 

BALANCE SHEET¹  

 

USD thousands  
31-March 31-Dec 

2015 2014 

Assets     

Property and Equipment (net) 2,148,874 2,302,542 

Intangible Assets and goodwill 1,573,386 1,647,338 

Other Non-Current Assets 93,005 107,549 

Non-Current Assets (NCA) 3,815,266 4,057,429 

Cash and cash equivalents 339,823 2,852,770 

Trade and other receivables 248,544 176,840 

Assets held for sale 0 0 

Other Current Assets 419,139 470,881 

Current Assets (CA) 1,007,506 3,500,491 

Total Assets 4,822,772 7,557,920 

Equity attributable to equity owners of the parent 292,171 -1,725,907 

Equity of non-controlling interests 81,829 55,275 

Equity 374,000 -1,670,632 

Liabilities   

Long Term Debt 2,126,047 5,444,710 

Other Non-Current Liabilities 318,104 565,319 

Non-Current Liabilities (NCL) 2,444,151 6,010,029 

Short Term Debt 243,367 289,386 

Trade and other payables 904,189 944,136 

Other Current Liabilities 857,165 1,985,001 

Current Liabilities (CL) 2,004,720 3,218,523 

Total Liabilities 4,448,871 9,228,552 

Total Liabilities and Equity 4,822,871 7,557,920 

Net Debt
2
 2,030,186 2,881,326 
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CASH FLOW STATEMENT 

 

USD thousands  
31-March 31-March 

2015 2014 

Cash Flows from Operating Activities     

Profit (Loss) for the Period (10,440) 101,387 

Adjustment to reconcile net profit to cash flows from operating 

activities 
(825,093) 294,942 

Changes in working capital (10,572) (6,363) 

Interest paid (54,029) (22,834) 

Interest received 1,454 3,740 

Income tax paid (258,929) (68,954) 

Net Cash from Operating Activities (1,157,610) 301,918 

Cash Flows from Investing Activities   

Proceeds from disposal of property, plant and equipment, intangible 

assets and financial assets 
1,632 6,058 

Purchase of property, plant and equipment and intangible assets (132,150) (204,928) 

Inflows/(outflows) from financial assets (16,529) 0 

Net cash from investing activities (147,047) (198,870) 

Cash Flows from Financing Activities   

Gross proceeds from borrowings 822,768 417,645 

Repayment of borrowings (4,176,813) (396,755) 

Dividends paid to non-controlling interests (57,360) 0 

Proceeds from sale of non-controlling interest input 2,325,207 0 

Net cash from financing activities (1,086,199) 20,890 

    

Net Increase in Cash and Cash Equivalents (2,390,856) 123,938 

Cash and Cash Equivalents at the beginning of  the period 2,852,770 2,838,432 

Net Foreign Exchange Difference on Cash Accounts (122,091) 4,792 

Cash and cash equivalent reclassified as Held for Sale 0 (5,338) 

Cash and cash equivalent at end of period 339,822 2,961,824 
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4. APPENDIX 
 

FOREIGN EXCHANGE RATES APPLIED TO THE FINANCIAL STATEMENTS 
 

       Change
3
 Change

3
 

Currency Mar 2014 Dec 2014 Mar 2015 
Mar 2015 

vs. 

Mar 2015 

vs. 

        Mar 2014 Dec 2014 

Algerian Dinar/USD  
    

Income Statement
1 

78.013 85.111 93.213 19% 10% 

Balance Sheet
2 

78.540 87.920 97.700 24% 11% 

Pakistan Rupee/USD      

Income Statement
1 

103.548 101.890 101.406 (2%) (0.5%) 

Balance Sheet
2 

98.185 100.523 101.930 4% 1% 

Bangladeshi Taka/USD       

Income Statement
1 

77.668 77.515 77.850 0.23% 0.43% 

Balance Sheet
2 

77.600 77.925 77.805 0.26% (0.15%) 

 

 

 

  

1. Represents the average monthly exchange rate from the start of the year until the end of the period. 

2. Represents the spot exchange rate at the end of the period. 

3. Appreciation /Depreciation of US dollars in comparison to local currency. 
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OWNERSHIP STRUCTURE AND CONSOLIDATION METHODS 
  

Subsidiary 
Ownership 

 

Consolidation Method 

 

  1Q15  FY2014 1Q2015 FY2014 

Mobile Operations     

International Wireless 

Communications Pakistan Limited 
100.00% 100.00% Full Consolidation Full Consolidation 

Orascom Telecom Algerie SPA
1 

45.57% 96.81% Full Consolidation Full Consolidation 

Telecom Ventures Limited
2
 100.00% 100.00% Full Consolidation Full Consolidation 

Non-Mobile Operations     

Ring Distribution SAE  
 

99.00% 99.00% Full Consolidation Full Consolidation 

Telecom CS Limited 100.00% 100.00% Full Consolidation Full Consolidation 

Telecom ESOP Limited 100.00% 100.00% Full Consolidation Full Consolidation 

Moga Holding Limited 100.00% 100.00% Full Consolidation Full Consolidation 

Oratel International Inc. Limited 100.00% 100.00% Full Consolidation Full Consolidation 

Consortium Algerien de 

Telecommunications SPA
3
 

50.00% 50.00% Equity Consolidation Equity Consolidation 

Global Telecom Holding 100.00% 100.00% Full Consolidation Full Consolidation 

Financial Powers Plan Limited
 

100.00% 100.00% Full Consolidation Full Consolidation 

Iraq Holding Limited
4
 100.00% 100.00% Full Consolidation Full Consolidation 

Global Telecom Finance SCA 100.00% 100.00% Full Consolidation Full Consolidation 

Telecom Holding Canada (Malta) 

Limited
5 100.00% 100.00% Full Consolidation Full Consolidation 

International Telecommunications 

Consortium Limited 
50.00% 50.00% Equity Consolidation Equity Consolidation 

Sawyer Limited
 

100.00% 100.00% Full Consolidation Full Consolidation 

Global Telecom Oscar SA   100.00% 100.00% Full Consolidation Full Consolidation 

Telecom Management Group Limited   100.00% 100.00% Full Consolidation Full Consolidation 

Global Telecom One S.à.r.l 100.00% 100.00% Full Consolidation Full Consolidation 

Waseela Microfinance Bank Limited 100.00% 100.00% Full Consolidation Full Consolidation 

Cortex for Services & Consultations 

SAE 
100.00% 100.00% Full Consolidation Full Consolidation 

  

1. Currently known as “Omnium Telecom Algeria”, Direct and Indirect stake through Moga Holding Limited and Oratel. 

2. Telecom Ventures Limited owns 100% of Sheba Telecom which operates under the trade name banglalink. 

3. Direct and indirect stake through International Telecommunications Consortium Limited.  

4. Iraq Holding Limited owns 100% of Orascom Telecom Iraq, which sold Iraqna in December 2007. 

5. The holding company for GTH’s Share in Globalive, which has been accounted for under the equity method and it was sold in the 4Q14. 
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GLOSSARY OF TERMS 
 

Average Revenue per User (“ARPU”): Average monthly recurrent revenue per customer (excluding visitors roaming 

revenue and connection fee). This includes airtime revenue (national and international), as well as, monthly 

subscription fee, SMS, GPRS & data revenue. Quarterly ARPU is calculated as an average of the last three months.  

 

Capital Expenditure (“CAPEX”): Tangible and Intangible fixed assets additions during the reporting period, includes 

work in progress, network, IT, and other tangible and intangible fixed assets additions but excludes license fees.  

 

Churn: Disconnection rate. This is calculated as the number of disconnections during a month divided by the 

average customer base for that month. 

Churn Rule: A customer is considered churned (removed from the customer base) if he exceeds the 90 days from 

the end of the validity period without recharging. It is worth noting that the validity period is a function of the 

scratch denomination. In cases where scratch cards have open validity, the customer is considered churned in case 

he has not made a single billable event in the last 90 days (i.e. outgoing or incoming call or sms, wap session). Open 

cards validity is applied for OTA, Mobilink and banglalink so far.  

 

Minutes of Usage (“MOU”): Average airtime minutes per customer per month.  This includes billable national and 

international outgoing traffic originated by customers (on-net, to land line & to other operators). Also, this includes 

incoming traffic to customers from landline or other operators.  

 

Organic Growth for Revenue and EBITDA: Are non-IFRS financial measures that reflect changes in Revenue and 

EBITDA excluding foreign currency movements and other factors, such as business under liquidation, disposals, 

mergers and acquisitions. We believe readers of this earnings release should consider these measures as it is more 

indicative of the Group’s ongoing performance. Management uses these measures to evaluate the Group’s 

operational results and trends.  
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CONTACT INFORMATION 

 
INVESTOR RELATIONS  
Ola Tayel 

Investor Relations Manager 

Email: IR@gtelecom.com 

Tel: +202 2461 8640 

Website: www.gtelecom.com 
 

 

 

 

DISCLAIMER 

This release is for information purposes only and does not constitute an offer to sell or the solicitation of an offer 

to buy shares in Global Telecom Holding (the "Company"). Further, it does not constitute a recommendation by 

the Company or any other party to sell or buy shares in the Company or any other securities.  

This presentation includes statements that are, or may be deemed to be, "forward-looking statements". These 

forward-looking statements can be identified by the use of forward-looking terminology, including the terms 

"believes", "estimates", "anticipates", "expects", "intends", "plans", "goal", "target", "aim", "may", "will", 

"would", "could" or "should" or, in each case, their negative or other variations or comparable terminology. All 

statements other than statements of historical facts included in this presentation, including, without limitation, 

those regarding the Company's financial position, liquidity, results of operations, prospects, growth and strategies 

of the Company and the industry in which it operates, are forward-looking statements. By their nature, such 

forward-looking statements involve known and unknown risks, uncertainties and other factors which may cause 

the actual results, financial condition, performance, liquidity, dividend policy or achievements of the Company, or 

industry results, to be materially different from any future results, performance or achievements expressed or 

implied by such forward-looking statements. 

Such forward-looking statements are based on numerous assumptions regarding the Company's present and 

future business strategies and the environment in which the Company will operate in the future. Important 

factors that could cause the Company's actual results, performance or achievements to differ materially from 

those in the forward-looking statements include, among others, the prices of the Company's products and 

services, the actions of competitors, the availability of credit, governmental regulation of the telecommunications 

industry in countries in which the Company operates, the effects of political uncertainty and economic conditions 

in the relevant areas in the world, the impact of foreign currency rates, taxation and unforeseen litigation. 

Forward-looking statements should, therefore, be construed in light of such factors and undue reliance should 

not be placed on forward-looking statements.  

These forward-looking statements speak only as of the date of this presentation. The Company expressly 

disclaims any obligation or undertaking (except as required by applicable law or regulatory obligation including 

under the rules of the Egyptian Exchange and the UK Listing Rules and the Disclosure and Transparency Rules of 

the Financial Conduct Authority), to release publicly any updates or revisions to any forward-looking statement, 

whether as a result of new information, future events or otherwise. 


